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1. What are DYNAMICS OF ATTRIBUTE COMPETITION?
2. Please make Summary of Product Life-Cycle Characteristics, Objectives, and Strategies.
3. Please explain the Product Life-Cycle Concept.
4. According to one study of company strategies in declining industries, five strategies are available to the firm. Explain them. 
5. Explain Marketing Strategies: Maturity Stage. 
6. Explain Marketing Strategies: Growth Stage
7. Describe Marketing Strategies: Introduction Stage

8. Describe Style, Fashion, and Fad Life Cycles.
9. what does mean to EXCEED CUSTOMER EXPECTATIONS.
10. Product Differentiation. 
11. WRITING A POSITIONING STATEMENT .
12. How to Create POPs and PODs?
13. Describe VALUE DISCIPLINES POSITIONING.
14. Developing and Communicating a Positioning Strategy.
15. Describe RESEARCH INSIGHTS ON BRAND EXTENSIONS. 
16. What is Brand Resonance Pyramid?
